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Abstract: Hotel customers are demanding better services, propelling the 
industry from standardised services, towards customised services. Evidence 
was seen in the form of increasing trend in the demand of this focused segment. 
Hoteliers take this opportunity to offer what is called Shariah compliant hotel 
due to its enormous economic gain. However the concept is still relatively new 
to many hoteliers with no established model of the Shariah compliance as 
guideline. Hence, we introduce SIHAT or Shariah Islamic Hotel Assessment 
Tool, a comprehensive model generated from an exploratory study of  
Shariah-compliant hotels in Malaysia. SIHAT is meant to serve as an audit tool, 
used in assessing Shariah compliance level. SIHAT has five main practices 
namely administration, common areas, bedroom, services and food and 
beverages, with 64 attributes. Our findings are useful as inputs of operation 
procedures for hoteliers that seek to attract Muslim travellers in Malaysia and 
globally. 
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1 Introduction 
The growth of the Muslim population causes the demand for Muslim products and 
services in the market to increase. Muslims account for about 25% of the world’s 
population (PEW Forum of Religion and Personal Life, 2011). From 1990 to 2010, the 
number of Muslims around the world increased at an average annual rate of 2.2% 
annually. By the next 20 years, the number of Muslims in the world is set to double from 
1.6 billion in 2010 to 2.2 billion by 2030. Because of such increasing trend of the Muslim 
population and the intrinsic encouragement in Islam in terms of travelling (Omar et al., 
2013), the tourism industry is expected to be greatly influenced by the demand for the 
Muslim-friendly products. The global Muslim tourism market in 2011 was estimated to 
be around USD 126.1 billion and by 2020 the total Muslim tourist expenditure is 
estimated to be worth about USD 192 billion (DinarStandard and Crescentrating, 2012). 
In Malaysia, the tourism industry is expected to continue to be one of the top five 
contributors to the national economy (Tourism Malaysia, 2011). In fact, in 2012, the 
travel and tourism industry contributed 15.8% to Malaysia’s gross domestic product 
(GDP) (World Travel and Tourism Council, 2014). In 2012, for instance, Malaysia has 
received around 25 million international tourists, a 354% increased from 5.5 million 
tourists in 2009. In this context, Muslim tourists registered to be the highest growth rate 
of international tourist arrivals. In 2012 alone, international Muslim tourist arrivals were 
estimated to be around 5.4 million (Shaari, 2013). According to the statistics released by 
Malaysia tourism, Muslim tourists spent RM 4,735,775 million in 2007 and increased to 
RM 5,784,884 million in 2010, which represented an approximately 23.5% of the total 
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tourist arrivals in Malaysia in 2010 (BERNAMA, 2011). The majority of these Muslim 
tourists were from neighbouring countries such as Indonesia, Singapore, Brunei, and 
India. 
One of the most dynamic developments among these markets is the market for  
halal tourism. Halal tourism becomes a new product in the tourism industry, which 
provides holiday destinations for Muslim families which are guided by the Shariah rules 
(Razalli et al., 2013). Hence, in order to attract more tourists to Malaysia, the number of 
Shariah-compliant hotels should be increased in order to cater the religious needs of 
Muslims. Moreover, most of the hoteliers need to ensure that the halal concept is not  
just applied in the context of food, but also in other operational aspects of the  
Shariah-compliant hotels as well. Halal and Haram principles in a Muslim lifestyle are 
not only limited to food and drink, but also apply to their clothing and accessories, 
marriage, and work-related activities (Al-Qardhawi, 1995). In the context of the hotel 
industry, a hotel is not only required to serve halal food and drink, but the operation 
throughout the hotel should also be managed based on the Shariah principles (Sahida  
et al., 2011). In this perspective, the halal concept is not bound to the hotel’s kitchen wall, 
but will also involve the operations, human resource, marketing, and the financial system 
of the hotel as a whole. In other words, the hotel facilities should be comprehensively 
operated based on the Shariah principles. 
Despite the impressive growth in this market niche, there are no comprehensive 
standard and established guidelines for the Shariah-compliant hotel. The fact that the 
concept of Shariah-compliant hotel is a relatively new concept has resulted in less 
knowledge and pertinent confusion on the subject matter (Razalli et al., 2013). Although 
Muslims make up one of the largest tourist markets in the world, perceived value of the 
Shariah-compliant hotel has not been clearly defined. There are general guidelines 
suggested by few authors such as Rosenberg and Choufany (2009), Henderson (2010), 
Kana (2011) and Nursanty (2012), but these standards are still not comprehensive enough 
to cover the scope of the Shariah-compliant hotel. Presently, the thought of creating 
Shariah-compliant hotel to accommodate millions of Muslim travellers does not differ 
from the Western hotels. Moreover, the management of the Shariah-compliant hotels 
generally strategises certain parts of its operations to comply with the Shariah principles, 
but not the whole facilities. Thus, the current paper attempts to establish a more 
comprehensive model of the Shariah-compliant hotel operations practices (SCHOP) by 
introducing an assessment tool known as the Shariah Islamic Hotel Assessment Tool 
(SIHAT). 
2 Shariah-compliant hotel operations practices 
The Arabic word of Shariah, sometimes spelled as Sharia is a religious teaching principle 
that Allah has prescribed on His creation. The word is stated in the Qur’an in Surah  
Al-Jathiyah verse 18. Shariah is only applicable to Muslims, but its benefits can be 
extended to the non-Muslims as well. In legal term, Shariah means to make or establish 
laws from the Qur’an and the Sunnah. In addition, Shariah also means Fiqh (Doi, 1984). 
In other words, Shariah in legal term relates to laws regarding all aspects of Muslim life 
established by Allah S.W.T for His servant. Islamic laws in relation to human life are 
divided into three, i.e. those relating to belief, those relating to deeds, and finally those 
relating to ethics. The term Shariah includes believing in the Oneness of Allah, enjoining 
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the good and forbidding the evil as well as performing the obligatory religious (Twaigery 
and Spillman, 1989). The three main objectives of Shariah include: 
1 educating the individual 
2 establishing justice 
3 realising the public welfare. 
The ultimate goal of Shariah is to serve the interest of all human being and to save them 
from harm (Dusuki and Bouheraoua, 2011). Therefore, based on this discussion, a 
Shariah-compliant hotel operations (SCHOP) refers to the “operational practices of a 
hotel that are guided by the Islamic law and principles, the precepts of which are founded 
upon the Qur’an and the Sunnah”. 
3 Shariah Islamic Hotel Assessment Tool 
SIHAT is a proposed tool developed to assess SCHOP. SIHAT is illustrated in  
Appendix. In general, it consists of five main practices, namely: 
1 administration 
2 common areas 
3 bedroom 
4 services 
5 food and beverages 
as shown in Figure 1. 
Figure 1 SCHOP (see online version for colours) 
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In fact, these practices are parallel to the structure and operations of most hotels. They are 
measured by more specific practices, aligned to the Islamic management and Shariah 
principles. These practices are derived from various frameworks such as the halal 
certification system by JAKIM, IQS-Islamic Quality Standard for Hotel (Othman and 
Othman, 2012), Islamic human resource management (Azmi, 2009; Khan et al., 2010), 
Islamic marketing (Abuznaid, 2012; Arham, 2010; Hassan et al., 2008) and Islamic 
finance (Vejzagic and Smolo, 2011). Note that these scholars used the Qur’an and the 




The standard category seeks availability of the practices, while the advanced category 
measures the degree of implementation of the practices. 
4 Administrative practices 
In the administration section, we consider managerial, financial, and human resource 
practices to be included. There are 15 specific practices use the measure them as shown 
in Appendix. In order to perform an operation in accordance with the Islamic concepts, it 
requires a group of religious advisors which is responsible to monitor hotel operations 
compliant with Sharia (Che Ahmat et al., 2012). Without proper guidelines in carrying 
out halal operations, the goal of Sharia compliant hotels cannot be easily achieved. In 
regard to the management, hence, we suggest the management to: 
• establish a Shariah advisory committee for purpose of evaluation and monitoring the 
continuous improvement of degree of compliance of the hotel 
• set an Islamic quality principles as a hotel policy 
• create and monitor the compliance audit 
• implement the improvement program based on the output of the internal audit report. 
In terms of the financial practices, the Shariah-compliant hotel should pay the zakah (if it 
is owned by a Muslim) or sponsors a social responsibility program (for a non-Muslim) 
each year. This suggestion is in line with Rosenberg and Choufany (2009). A hotel 
should pay a business zakah when it has fulfilled the conditions for haul (period a year) 
and nisab (achieve the required amount of zakah). The main objective of zakah is to 
purify one’s wealth and to ensure equal allocation of wealth to everyone (Vejzagic and 
Smolo, 2011). 
Besides zakah, suggestion is also made on Islamic finance to be applied to the hotel in 
terms of (1) salary payment, income saving, and investment. Muamalat Islam in principle 
permits any transactions (Qawaid Fiqh) as long as the transactions do not involve 
prohibited elements such as usury (riba) (refer to Al-Qur’an, Al-Baqarah: 275). 
Meanwhile, Muamalat Maliah in Islam emphasises the concepts of Shariah that is used 
since the era of Prophet Muhammad (S.A.W) and his companions up until to the 
progression of hybrid contracts (combination/mixture) that are presently being used. In 
addition, Rusyd and Ahmad al-Hafid (1981) have identified several Shariah contracts that 
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are used today by the banking industry in Malaysia based on guideline provided by the 
Shariah Advisory Council of Bank Negara Malaysia (SAC). These contracts include 
Mudarabah (profit sharing), Murabahah (cost increase profit), Wadi’ah (saving), 
Musharakah (joint venture), al-Bay’ Bithaman Ajil (BBA) (sales with delayed payment), 
Wakalah (agency), Qard al-Hassan (ihsan loan), Ijarah Thumma al-Bay’ (AITAB-hire 
purchase), Hibah (reward) and a few more Shariah-based products. Based on the 
financial Muamalat contract in Malaysia, guidelines of the Shariah financial by the Bank 
Islam Malaysia (BIMB Institute of Research and Training, 2005), the Syariah Advisory 
Council of Bank Negara Malaysia (BNM), and the Syariah Advisory Council of 
Securities Commission (Suruhanjaya Sekuriti, 2006) can be used as a basis for current 
transactions. The guidelines can also be used to form financial transaction in accordance 
to shariah and mazhab used in this country. 
In the case of the hotel industry, financial operations for hotel involves several major 
transactions such as the room reservation process, payment of worker’s salary, hotel 
savings, and payment of zakah. For room reservation transaction, ijarah contract 
(leasing) and bay’ al-urban (deposit) may be applicable. Meanwhile, for the worker’s 
salary, ujrah (wages) contract which is part from ijarah may be suitable for hotels. For 
income saving, the hotel can choose wadiah/mudharabah accounts offered by any bank 
in this country. In addition, the hotel also provides various services such as store, laundry 
and food services. For any form of retail trade, food and laundry services, generally  
al-bay’ (trade) contract can be applied. Finally, for storage services, wadiah contract 
(savings) can be used. For the consistent supply of raw material transactions such as food 
from the suppliers, Istijrar contract may be highlighted. Istijrar is a supply contract in 
Islam with the terms and conditions agreed between the two parties. 
In terms of human resource, we argue that the management should hire a certain 
number of Muslim staff and provide suitable resources for them to perform their right as 
a Muslim. Azmi (2009) has elaborated the application of Islamic human resource in 
today’s organisations. According to the author, to name a few, the Islamic concepts such 
as tanmiyyah (growth), jammaah (teamwork), taqwa (fearful), ibadah (worship), tazkiyah 
al-nafs (purifying one’s soul), ta’dib (instilling good manner), khalifah (vicegerent) and 
al-falah (success), taqlid, istidlal, ma’rifah (degree of faith), tauhid (Allah Oneness and 
Greatness) are all applicable to organisations. The objective of human resource 
development in Islam is not only for the knowledge and skills, but also for a better 
spiritual soul of the individual. Here are our recommendations in terms of human 
resource: 
• at least 30% of hire should be Muslims 
• the Muslims dress code/attire should be imposed 
• providence of prayer room for staff 
• providence of gender specific changing room 
• time allocation for Friday prayer (men) and also routine prayers (men and women) 
• provision of training to staff to be friendly and helpful 
• assurance of safety and security of the staff on the property. 
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5 Common area practices 
The second practices are related to the public areas in the hotel. This category concerns 
with the aurah or the social interaction between men and women in Islam, Islamic 
entertainment, and the usage of halal products. These practices are listed as follows: 
• Separate facilities for men and women or at least provision of segregated time slots 
for men and women. These facilities include the spa, gymnasium, recreational/sport, 
swimming pool, lounge, lift, toilet, and prayer room for guests. 
• Halal products should be used in common areas such as soap in the toilet. 
• Assurance of guest safety and security while staying in the hotel. 
• Provide Islamic entertainment 
1 absence of magic show 
2 permitted music such as nasheed. 
• Islamic architecture and design should be used in the property (for example, no 
picture/sculpture of living beings). 
6 Bedroom practices 
The third practices are solely applicable to the guest’s room. We suggest for the rooms to 
be provided with certain facilities and amenities such as: 
• Qiblat direction 
• Quran 
• prayer mat 
• prayer schedule 
• bidet 
• halal toiletries 
• halal in-room food 
• Islamic in-room entertainment. 
In addition to that, the room should not have picture of living beings and alcoholic 
beverages. We also argue that the hotel to provide smoking and non-smoking room due 
to smoking is deemed as Haram in Malaysia (JAKIM, 1995). 
6.1 Services practices 
Hotel is a service organisation and the heart of a hotel operation lies at the front office 
department, where the customers interact with the hotel services. In SIHAT, we 
emphasise the role of reception or the front office in dealing with the Muslim customers. 
We view the forth practices, service practices, from the perspective of Islamic marketing 
and Islamic finance. Among service practices that we suggest should include: 
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• Islamic greeting 
• notification of the banning of alcoholic drink 
• information on halal restaurant, mosque and groceries 
• wake up call for Subuh prayer 
• available services for additional prayer mat, schedule, etc. 
• halal products/services such as: 
1 wedding packages 
2 tour 
3 seminar/conference 
4 no gambling products/services 
5 halal shopping arcade 
6 halal detergent for laundry 
• ethical and fair pricing 
1 price display/information on room, meal, and other products 
2 absence of price discrimination 
• ethical place 
1 proper location 
2 absence of unnecessary delay for customer services 
• ethical promotional activities 
1 absence of sexual appeal 
2 absence of manipulation 
• Islamic finance transactions. 
6.2 Food and beverages practices 
Our fifth category would be food and beverage practices. We suggest the hotel to obtain 
halal certification not only for the kitchen, but for its restaurant for all meals including the 
room service. The certification of halal program such as in Malaysia would undergo a 
strict guidelines and inspections in various aspects including the food, preparation, and 
storage and handling. This certification would ensure that food available at the hotels is 
halal for Muslim consumption. 
In addition, the Shariah-compliant hotel must not allow any alcoholic drinks to enter 
to the premise. The prohibition of liquor is clearly shown in the Qur’an: 
“O you who have believed, indeed, intoxicants, gambling, [sacrificing on] stone 
alters [to other than Allah], and divining arrows are but defilement from the 
work of Satan, so avoid it that you may be successful. Satan only wants to 
cause between you animosity and hatred through intoxicants and gambling and 
to avert you from the remembrance of Allah and from prayer. So will you not 
desist?” (Al-Maidah: 90–91) 
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The prohibition is also extended to business as the prophet Muhammad S.A.W stressed in 
a hadith: 
“Allah’s Messenger  cursed ten people in connection with 
wine: the wine-presser, the one who has it pressed, the one who drinks it, the 
one who conveys it, the one to whom it is conveyed, the one who serves it, the 
one who sells it, the one who benefits from the price paid for it, the one who 
buys it, and the one for whom it is bought.” (Termidzi and Ibu Majah) 
7 Implications and future research 
The current paper seeks to establish a more comprehensive framework for the  
Shariah-compliant hotel. SIHAT is developed as an audit tool that can be used for the 
assessment of these hotels. SIHAT is relatively more specific and covers the operational 
system of a hotel. In addition, to be practical, the structure of SIHAT follows the 
organisational structure of a hotel namely administration, common areas, room, services, 
and food and beverages. The ‘standard’ SIHAT is further divided into the ‘advanced’ 
category to examine the degree of adoption of designated practices. By having this 
information, not only hotels would be able to determine their weaknesses, but they may 
also work on a specific category for improvement. Finally, the hotels may see the total 
compliance score based on the practices. We categorise hotels either in low, medium or 
high level of practice adoption. It is important to note here that SIHAT is aligned with the 
Shariah principles. The objective of Shariah is not merely for profit orientation, but it is 
more towards people orientation. By implementing Allah rules, not only the business will 
prosper, but the society will also live in harmony. 
SIHAT, however, is new, exploratory in nature, and has not been thoroughly tested 
for implementation in the hotel environment. Hence, further quantitative research is 
needed to establish the reliability and validity of the instrument. In addition, further 
research on the applicability of SIHAT across different hotel’s rating is also 
recommended. 
8 Conclusions 
The halal tourism needs to be more dynamic in offering product and services in satisfying 
over one billion of the Muslim’s population. The Shariah-compliant hotels would be able 
to play a major role in the tourism industry by catering to the specific need of Muslim 
travellers. However, the concept of Shariah-compliant hotel is relatively new and the 
attributes of compliance are currently not standardised. Consequently, we see different 
interpretations among hotels. This paper introduces SIHAT to further define and extend 
the Shariah-compliance attributes for the hotel industry. It will help hoteliers in 
determining the Shariah-compliant environment required to cater the need of the Muslim 
travellers. Hoteliers can begin to understand the attributes that are important to their 
clients. SIHAT has also important implications for the development and growth of 
Shariah-compliant hotel around the world. Therefore, we hope by introducing SIHAT, 
hotels in general would have proper guidelines as to what SCHOP is and will be able to 
further understand how to become one. 
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Level of adoption of 
each practice below: No. Hotel operations practices 
STANDARD ADVANCED 
1.0 ADMINISTRATION PRACTICES No Yes Low Med High 
1.1 Management       
1.1.1 Shariah advisory committee 0 1  1 2 3 
1.1.2 Islamic quality principles in hotel policy 0 1  1 2 3 
1.1.3 Internal audit 0 1  1 2 3 
1.1.4 Improvement program 0 1  1 2 3 
1.1.5 Zakah/social responsibility payment 0 1  1 2 3 
1.2 Islamic finance       
1.2.1 Salary payment 0 1  1 2 3 
1.2.2 Income saving 0 1  1 2 3 
1.2.3 Investment 0 1  1 2 3 
1.3 Islamic human resource       
1.3.1 30% ratio of Muslim staff 0 1  1 2 3 
1.3.2 Muslim dress code/proper attire 0 1  1 2 3 
1.3.3 Prayer room and time for staff 0 1  1 2 3 
1.3.4 Separate changing room  
(men/women) for staff 
0 1  1 2 3 
1.3.5 Muslim male staff break for Friday prayer 0 1  1 2 3 
1.3.6 Friendly and helpful staff 0 1  1 2 3 
1.3.7 Safety and security for staff 0 1  1 2 3 
Notes: LOW =< 33%; MEDIUM = 34–67%; HIGH = 68–100%. 
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Level of adoption of 
each practice below: No. Hotel operations practices 
STANDARD ADVANCED 
2.0 COMMON AREAS PRACTICES       
2.1 Separate facilities for men  
and women/time allocation 
      
2.1.1 Spa 0 1  1 2 3 
2.1.2 Gym 0 1  1 2 3 
2.1.3 Recreation/sport 0 1  1 2 3 
2.1.4 Swimming pool 0 1  1 2 3 
2.1.5 Lounge 0 1  1 2 3 
2.1.6 Lift 0 1  1 2 3 
2.1.7 Toilet 0 1  1 2 3 
2.2 Halal products (i.e. soap in toilet) 0 1  1 2 3 
2.3 Prayer room for staff and guest 0 1  1 2 3 
2.4 Attention to the guest’s  
safety/security and property 
0 1  1 2 3 
2.5 Islamic entertainment       
2.5.1 Absence of magic show 0 1  1 2 3 
2.5.2 Permitted music 0 1  1 2 3 
2.6 Islamic architecture and interior design 0 1  1 2 3 
3.0 BEDROOM PRACTICES       
3.1 Islamic room       
3.1.1 Qiblat direction 0 1  1 2 3 
3.1.2 Quran  0 1  1 2 3 
3.1.3 Prayer mat 0 1  1 2 3 
3.1.4 Prayer schedule 0 1  1 2 3 
3.1.5 Absence of picture of living beings 0 1  1 2 3 
3.1.6 Bidet 0 1  1 2 3 
3.1.7 Halal toiletries 0 1  1 2 3 
3.1.8 Halal in-room food (creamer, coffee, etc.) 0 1  1 2 3 
3.1.9 Absence of alcoholic beverages 0 1  1 2 3 
3.1.10 Islamic in-room entertainment 0 1  1 2 3 
3.1.11 Smoking vs. non-smoking room 0 1  1 2 3 
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Level of adoption of 
each practice below: No. Hotel operations practices 
STANDARD ADVANCED 
4.0 SERVICES PRATICES       
4.1 Reception/front desk       
4.1.1 Islamic greeting 0 1  1 2 3 
4.1.2 Notification the banning of alcoholic drink 0 1  1 2 3 
4.1.3 Guest safety and security to the room 0 1  1 2 3 
4.1.4 Information on Halal restaurant,  
mosque, and halal groceries 
0 1  1 2 3 
4.1.5 Wake up call for Subuh prayer 0 1  1 2 3 
4.1.6 Request for additional  
prayer mat, schedule etc. 
0 1  1 2 3 
4.2 Islamic marketing       
4.2.1 Halal product/service       
4.2.1.1 Islamic packages       
4.2.1.2 Wedding 0 1  1 2 3 
4.2.1.3 Tour 0 1  1 2 3 
4.2.1.4 Seminar/conference 0 1  1 2 3 
4.2.1.5 Absence of gambling activities 0 1  1 2 3 
4.2.1.6 Halal shopping arcade 0 1  1 2 3 
4.2.1.7 Halal detergent for laundry 0 1  1 2 3 
4.2.2 Ethical and fair pricing        
4.2.2.1 Price display/information       
4.2.2.1.1 Room 0 1  1 2 3 
4.2.2.1.2 Meal 0 1  1 2 3 
4.2.2.1.3 Product/packages 0 1  1 2 3 
4.2.2.1.4 Absence of price discrimination 0 1  1 2 3 
4.2.2.2 Ethical place       
4.2.2.2.1 Proper location 0 1  1 2 3 
4.2.2.2.2 Absence of unnecessary delay 0 1  1 2 3 
4.2.2.3 Ethical promotion       
4.2.2.3.1 Absence of sexual appeal 0 1  1 2 3 
4.2.2.3.2 Absence of manipulation 0 1  1 2 3 
4.2.2.4 Islamic finance       
4.2.2.4.1 Islamic finance transactions adopted 0 1  1 2 3 
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Level of adoption of 
each practice below: No. Hotel operations practices 
STANDARD ADVANCED 
5.0 FOOD and BEVERAGES PRACTICES       
5.1 Halal certified restaurant       
5.1.1 Halal breakfast 0 1  1 2 3 
5.1.2 Halal meal (lunch/dinner etc.) 0 1  1 2 3 
5.1.3 Halal room service meal 0 1  1 2 3 
5.2 Absence of alcohol  0 1  1 2 3 
 Total score       
Notes: LOW =< 33%; MEDIUM = 34–67%; HIGH = 68–100%. 
